
Wisconsin’s Great Outdoors Campaign 



Wisconsin Great Outdoors 2025 RECAP: 

❑ 2025 TV Campaign: 
❑ Rusk County spent $1350 per month ($16,200 total). 
❑ I promised Rusk County 40 commercials would air on TV each month (480 over 12-

month campaign). 
❑ I promised we’d deliver 2,956,800 impressions over 12-month campaign. 

❑ From Jan – July, Rusk County has run 746 commercials. 
❑ From Jan – July, FOX has delivered 3,406,000 impressions. 

❑ That means that your TV commercials reached 96% of Adults in the Madison 
market an average of 10.7 times this year. 

❑ Rusk Co has run in tons of different TV Shows: 
❑ Daytime, Fox 47 News at 9, Big Bang Theory, Modern Family, National Desk News.
❑ Sports: MLB, NFL, NFC Championship Post Game, Indy Car, NASCAR, NASCAR 

Raceday, NHRA, College Basketball, United Football, Bassmaster Elite, MLS Soccer, 
Pickleball, Westminster Dog Show and more. 

❑ Prime: Gordon Ramseys’ Secret Service, Special Forces, DOC, Going Dutch, Animal 
Control, Krapopolis, Hell’s Kitchen, Kitchen Nightmares, Extracted, The Cleaning 
Lady, etc. 



Wisconsin Great Outdoors 2025 RECAP: 

❑ Rusk County’s WI Great Outdoors Online Posts were clicked 6,684 times so far this year: 
❑ Top Snowmobile Trails in Rusk County: 705
❑ Best Places to Ice Fish in Rusk County: 952
❑ Conquer Christie Mountain: 274
❑ Summer Festivals & Fairs in Rusk County: 519
❑ S’mores & Camping Season in Rusk County: 309
❑ Hikers Paradise in Rusk County: 573
❑ Family Adventure Day in Rusk County: 91
❑ The Blue Hills Felsenmeer – A Geologic Wonder in Rusk County: 621
❑ Top 5 Paddling Spots in Rusk County: 395
❑ ATV Camping in Rusk County: 335
❑ Top 5 Biking Trails in Rusk County: 208
❑ Adventure Date in the Blue Hills: 334
❑ A Perfect Birding Day in Rusk County: 284
❑ Explore Rusk County’s ATV Trails & Local Favorites: 133
❑ Northland Mardi Gras in Rusk County: 403
❑ Summer’s not over yet – catch the fun at the Rusk County Fair: 180
❑ Best Places to Fish in Rusk County: 243
❑ ATV the Blue Hills: 125



Wisconsin Great Outdoors Campaign: 

Fox 47 wants to spotlight some of the best outdoor destinations, 
communities, resorts and activities in Wisconsin.  

o Best places for Biking 
o Best places for Hiking 
o Best places for Kayaking  
o Best place for Camping 
o Best places for Exploring 
o Best places for Fishing Trips 
o Best places for Golf 
o Best places for Family Vacations 
o Best places for Boating 
o Best places for Outdoor Adventures  

We want to encourage our viewers to get out and explore the 
Wisconsin Great Outdoors this summer! 



Wisconsin Great Outdoors Campaign
Here’s how the campaign will work. 

o CAMPAIGN: This campaign will run from January - December. 

o SPOTLIGHT: Fox 47 will produce a :30 commercial spotlighting 
outdoor activities in Rusk County (like river paddling or ATVing). 

o FORMAT: Each commercial will be formatted like this: 
o 5 second Wisconsin Great Outdoors open 
o 20 second Rusk County Spotlight 
o 5 second tag (This Great Outdoors Spotlight is 

sponsored by Rusk County Tourism) 

o SPOTLIGHT COMMERCIAL: Clients will get a copy of the 
Wisconsin Great Outdoors spotlight to use for social media, 
website or other marketing. 

The Goal of this Wisconsin Great Outdoors spotlight is to drive 
interest in visiting Rusk County throughout the year.  



Campaign Sponsorship #1: TV, OTT & WEB 

o SPOTLIGHT PROMOS ON TV: Run 50 commercials per month in various 
programs (Fox 47 News at 9, Big Bang Theory, Modern Family, etc.) 
o That’s at least 600 commercials over the year. 

o SPOTLIGHT PROMOS ON OTT: Run 20,000 commercials on OTT per month 
(tv shows, movies and sporting events that stream via devices like Roku, 
services like Sling or APPs like HGTV). 
o That’s 240,000 commercials over the year! 
o Commercials are non-skippable. 
o Get your commercials in front of a specific target market: 

o Fisherman, Powersports Enthusiasts, Cyclists, Hunters, etc.  
o Outdoors Enthusiasts 

o GREAT OUTDOORS ONLINE: Your Great Outdoors Spotlight commercial will 
live on the Wisconsin Great Outdoors page on Fox47.com. 
o You can post about outdoor activities or events each month. 

o CAMPAIGN REACH: 4,189,200 impressions with Adults over the campaign. 

o CAMPAIGN INVESTMENT: $2,400 per month
o $28,800 for 12-month campaign



Campaign Sponsorship #2: TV & WEB

o SPOTLIGHT PROMOS ON TV: Run 50 commercials per month in 
various programs (Fox 47 News at 9, Big Bang Theory, Modern 
Family, Prime, Sports, etc.)
o That’s at least 600 commercials throughout the year. 

o GREAT OUTDOORS ONLINE: Your Great Outdoors Spotlight 
commercial will live on the Wisconsin Great Outdoors page on 
Fox47.com. 
o You can post about outdoor activities or events each month. 
o Fox 47 will run promos that drive viewers to the Wisconsin 

Great Outdoors page throughout the year. 

o CAMPAIGN REACH: 3,949,200 impressions with Adults over the 
12-month campaign. 

o CAMPAIGN INVESTMENT: $1,500 per month
o $18,000 for 12-month campaign



Campaign Sponsorship #3: TV & WEB

o SPOTLIGHT PROMOS ON TV: Run 40 commercials per month in 
various programs (Fox 47 News at 9, Big Bang Theory, Modern 
Family, Prime, Sports etc.)
o That’s at least 480 commercials throughout the year. 

o GREAT OUTDOORS ONLINE: Your Great Outdoors Spotlight 
commercial will live on the Wisconsin Great Outdoors page on 
Fox47.com. 
o You can post about outdoor activities or events each month. 
o Fox 47 will run promos that drive viewers to the Wisconsin 

Great Outdoors page throughout the year. 

o CAMPAIGN REACH: 3,460,800 impressions with Adults over the    
12-month campaign. 

o CAMPAIGN INVESTMENT: $1,350 per month
o $16,200 for 12-month campaign



ADVERTISING AGREEMENT: 

CLIENT: Rusk County 
CONTACT:  Ashley Heath 

___ Great Outdoors Campaign Sponsorship #1: $2,400 per month/$28,800 total 
___ Great Outdoors Campaign Sponsorship #2: $1,500 per month/$18,000 total 
___ Great Outdoors Campaign Sponsorship #3: $1,350 per month/$16,200 total 

Notes: Production of WI Great Outdoors spotlight commercial(s) is included. 

_________________________________________________________________________
CLIENT SIGNATURE DATE

*TV campaign has a 2 week cancel policy. OTT campaign has a 4 week cancel policy. 


