ANIMAL SHELTER BOARD
AGENDA

e

DATE: Thursday, January 16, 2025
TIME: 8390 a.m.
PLACE: Rusk County Government Center ~ LEC Board Room

CALL TO ORDER

APPROVAL OF MINUTES - December 19, 2024

PUBLIC COMMENT ~ Limited to 3 minutes per person with a maximum public comment of 30
minutes on agenda items only.

DISCUSSION AND POSSIBLE MOTION
e Tuture of Committee Structure

Social Media Policy

o Chipping of Animals

» Options for Building/Remodeling

MONTHLY ANIMAL SHELTER / HUMANE OFFICER REPORT
BUDGET REVIEW

REVIEW BILLS

FRCAS REPORT (Ftiends of Rusk County Animal Shelter}

NEXT MEETING DATE — February 20, 2025 at 8:30 a.in.

ADJOURN

At anty time, a quorun of another Comnly Committee or of the County Board may be present at the meeting to observe fhe proceedings, bui no
action will be iaken except by those Commitiee Members for the stated Conunittes meeting and only on noticed agenda items.

Please Note: Upon reasonable notice, efforts will be made to accommodate the needs of disabled individuals. For additional information, or to
request this service, contact the Rusk County Clerk's Qffice; phone (715)532-2100.

Agenda prepared by . Buchholz-Jones, Chief Deputy Cletk at the direction of Chair Wedwick
Posted: January 10, 2025 at 12:30 p.m.




JOINT ANIMAL CONTROL BOARD MEETING MINUTES

Thursday December 19, 2024 at 8:30 a.m.
Rusk County Government Center — LEC Board Room

Present: Tom Cudo, Terty Wedwick, Tom Hanson, Nancy Christianson and Randy Lovely
Others Present: |. Spooner, S. Chrisdanson, J. Buchholz-jones, P. Carrow, J. Zuck, K.
Groothousen, B. Coggins, L. Dutter-Nelson, E. Webster at 8:35 a,m. and D. Fleming,

Call to Order
Meeting called to order by Wedwick at 8:30 am.

Apptoval of Minutes
Motian by Hanson, seconded by Lovely to approve the Novenber 21, 2024 innies as presented. Motion carried,

Public Comment — K. Groothousen, L. Dutter-Nelson, B Coggins, S. Christianson, J. Spooner spoke about

agenda items. A, Coggins sent an email and was read at public comment.

Discussion and Possible Motion
Animals at Large — Cominittee and public discussed animals at large in Rusk County.

Boarding of Animals — D. Fleming gave the definition of boarding of animals. The qrum'll shelter does not
board anitnals if semeone goes on vacation,

Randy lovely left at 9:52 a.m,

Meation by Cudo, seconded by Chrisiianson to stat charging $20.00 per day boarding fee effecting today Deceriber 19, 2024,
Maotion carvied,

Options for Building/Remodeling — No Update.

Monthly Animal Sheltetr Report / Humane Office Report
Animal Shelter Report — Shelter count: 55 cats and 8 dogs in shelter, 1 dog in foster to 1dopt

Humane Office Report ~ Dawn Fleming Humane Officer gave a report on the 13 dog and cat adoptions, 2
warning letter and 1 new complaint since last meeting,

Budget Review — Discussed 2024 budget.

Review Bills

Reviewed and discussed bills.

Motion by Harson, seconded by Cudo to approve the bills as presented. Motion mmed
FRACAS — Sold a few signs to add to the fence at the Animal Shelter.
Next meeting date: Janvary 16, 2025 at 8:30 am in the LEC Board Room

Adjourn — Chair Wednick adjonrned the meeting at 10:45 a.m.

Minutes by J, Buchholz-3oses, Chief Deputy Clerk



RUSK COUNTY ANIMAL SHELTER SOCIAL MEDIA POLICY

Rusk County Animal Sheiter {RCAS) encourages our volunteers and staff to participate in social media
and post positive information about their experiences at the shelter. We ask that when engaging in
sacial media, volunteers and staff are clear about what they are representing, and take responsibility for
ensuring that any references to the shelter are factual, complete, and accurate,

We ask that volunteers and staff show respect for the individuals and communities with which they
interact and represent. We handle a wide variety of situations that are often not what they may appear
to he, posting incomplete or inaccurate information can be very damaging and should be avoided.

It's important to remember that RCAS depends on strong community support and goodwill. Cur
reputation is a valuable asset. We ask that volunteers and staff please consider whether content shared
is potentially damaging to our reputation before posting on any site, especlally if/when the poster s

identifiable as a volunteer or empioyee.
{

Volunteers and employees who engage in blogging or posting should be mindful that their comments
could have an adverse effect on the work we do at RCAS,

Do:

s  With prior permission, post links and positive comments about adoptable, foster or potential
foster animals, and animals available for rescue

s (Celebrate successes, for example an adoption of an animal or great work by staff and volunteers

s Post positive commenis about RCAS such as topics about animals, events and news

» Share, Like, React, Comment on RCAS social madia posts

s Take responsibility for ensuring that any references to RCAS policies are factual, correct, and
accurate

s Show respect for the individuals, shelter partners, and communities with which they interact

s Post photos or videos of shelter animals that are not avallable for adoption, rescue, or transfer
s Voice grievances or make disparaging remarks about RCAS

» Disclose personal information of RCAS staff and volunteers, and partners

¢ Damage the reputation of RCAS or post disparaging, obscene or defamatory information

s Harass, bully, discriminate or post hateful information

+ Post photos or videos of injured or sick animals




CHAPTER 15 — SOCIAL MEDIA POLICY

1. SOCIAL MEDIA

Rusk County recognizes that emerging online collaboration platforms are fundamentally changing the way citizens,
government entities, and businesses interact with each other, The County has determined that online discourse through
social computing may facilitate the efficient delivery of County services and foster positive public perception and a sense
of community.

2. PURPOSE

This poiicy is intended to provide a frarmework for use of social media when authorized by the County as part of an
employee’s job duties. This policy also provides general guidelines for the personal use of social media by all employees,

The forms of social media or technology referred to in this policy include, but are not limited to Facebook, Linkedin,
Twitter, YouTube, video or wiki postings, chat rooms, personal blogs or other similar forms of online journals, diaries or
personal newsletters not affitiated with the County.

County-owned technology resources are the property of the County, as is all data created, entered, received, stored, or
transmitted via County-owned equipment. All use of social media or similar technology is subject to all County policies,
including but not limited to the Information Technology Use policy, as well as any existing internet, email, and
harassment policies. Employees may be subject to discipline, up to and including discharge for conduct that violates
County policies or rules and regulations, whether such conduct occurs on- duty or off-duty. Please refer to each of these
policies for additional information,

3. CHANGES TO POLICY
Rusk County may, from time to time, modify this Social Media Paolicy to reflect legal, technological and other
developments,

4, CHANGES TO THIS REVISION
The following changes have been made to this revision of the policy:

A. Additions to Comment Policy
B. Additions to Personal Use of Social Media

5. BEFINITIONS

The following definitions relate to terms as used within the context of this policy:

A, Social Media - a means of interactions among people in which they may create, share, and exchange
information and ideas in virtual communities and networks.,

B. Blog - discussion or informational forum published on the internet and consisting of discrete entries ("posts")

typicaliy displayed in reverse chronological order.

Facebook - social media network found at Facebook.com.

Twitter - social media network found at Twitter.com

Spam - unsolicited butk messages, especially advertising, indiscriminately sent to any number of recipients

Social Media Site - Any platform on which to build social networks or social relations for the sharing of

information of common interest

mam o O

6. WORKRELATED SOCIAL MEDIA GUIBELINES

The work-related use of social media can range from passive review of social media profiles for informational or
investigative purposes, to the authoring of content through a department sponsored social media account. Any such
work-related use must be approved by an employee’s supervisor. The following conditions also apply to such use:
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Employees authorized to publish content to a department sponsored social media site shall be designated as
soclal media representatives and such designation shall be made by the employee's Department
Administrator/Manager/Supervisor with notice to the Information Technology Department/IT Director.

Employees are expected to recognize the confidentiality of certain County information, and the privacy rights of
employees and residents, and are prohibited from disclosing confidential, personal employee and non-employee
information and any other proprietary and/or nenpublic information to which employees have access.
Questlons regarding whether information has been released publicly or doubts regarding the propriety of any
release, shall be directed to the employee's Supervisor/Manager/Department or designated public information
officer (if applicable), if any, before releasing the information.

When communicating electronically, employees are expected to speak respectfully about the County and
County-related matters, and limited to items to which the employee is authorized to speak and identify
themselves and their role with the County.

Use of all social media platforms shall adhere to applicable state, federal and local laws and regulations.
Employees are expected to follow copyright, fair use and financial disclosure laws when using on-line
communications. Note that the unauthorized use of copyrighted materials, unfounded ar derogatory
statements, or misrepresentation, can result in disciplinary action up to and including termination.

Employees acting on behalf of the County may not publish content to any website or social media application
that is unrelated to subjects associated with their position with the County. When writing about County matters,
try to add value and provide worthwhile information and perspective.

Honor the privacy rights of our current employees by seeking their permission and the permission of their
Department Administrator/Supervisor/Manager before writing about or displaying internal happenings that

involve the employee.

Employees should not cite or reference County contractors or suppliers without their approval, Care should be
taken to not promote one contractor over another or provide preferential treatment of any kind.

When creating content on behalf of the County, social media sites are not to be used to express a political
viewpoint or endorse a political candidate.

Be aware of your assoclation with the County and that at all times you serve as an ambassador of the County,

7. GENERAL SOCIAL MEDIA SITE GUIDELINES FOR AUTHORIZED SITES

Employees must be attentive to the fact that inappropriate and/or unauthorized postings to official Rusk County social
medjia sites or employee personal sacial media/social networking sites may have a negative impact on Rusk County's
relationship with the general public.

All County social media sites must be sponsored by a department. The department must include a link to this site from
their departmental home page on the County's official website.

The sponsoring department will be responsible for all management of an authorized social media site and it is the
Department Director/Supervisor/Manager’s responsibility to maintain compliance with this policy and ail other
applicable policies or laws in the management of their social media site(s).
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The accuracy, quality and timeliness of all content on an authorized social media site is the responsibility of the
sponsoring department. Likewise, the authorization of the appropriate staff to maintain such a site is also the
responsibility of the sponsoring department,

When creating a County social media site, page, etc,, all departments and employees should adhere to the foilowing
Guidelines:

A. Appropriate use: Al communicaticns carried out on County equipment or County-sponsored electronic media
must adhere to the appropriate use guidelines set forth in the Information Technology Use policy.

B. Encourage one-way communication when possible, Use of two-way communication is permitted in cases where
limiting the application to one-way communication would reduce or negate the value of the social media
application.

C. All official Rusk County social media sites will include a disclaimer similar to the following: “The information
provided herein is provided as a courtesy and for informational purposes only. Please contact the listed contact
for this (site, page, etc.) to confirm the accuracy of the information found here. Content on this site is not to be
construed as a legal notice”

D. Comment Policy: Any County-authorized social media site which allows comments to be posted must display the
following comment paolicy:

The purpose of this site is to present matters of public interest in the County of Rusk, including information
regarding its many residents, businesses and visitors. We encourage you to submit comments, but be advised
this is not an open public forum. Once posted, the County reserves the right, but assumes no obligation, to
delete submissions that are illegal, obscene, defamatary, threatening, invade privacy, or which are considered to
be offensive to anyone or may infringe upon the intellectual property or copyrights of others. The County does
not necessarily review all posted comments on a regular basis, Furthermore, the County reserves the right to
delete any comment for any reason and will immediately delete any comments that include: spam or links to
ather sktes; are clearly off topic; advocate illegal or illicit activity; promote particular products, services or
vendors; infringe on copyrights or trademarks; or advocate for a particular political party, candidate or point of
view. Comments expressed on this site do not necessarily reflect the apinions of Rusk County or its emplayees.
The County takes no responsibility nor assumes any liability for any content posted on this site, Please contact
the site administrator for assistance with a comment you believe violates the above policy.

if the particular saclal media technology does not provide space for the above, a link from the social media
application or user profile to the Social Media Policy page on the County website is to be provided.

Departments are required to enforce this policy and verify that all posts comply with these guidelines:
1, Nospam

No off topic posts

Promotion of iilegal activity prohibited

Copyrighted or licensed material prohibited

Promotioh of political organization prohibited

Promotion of products or services prohibited

Personal attacks prohibited

Personal protected information prohibited

Violent, obscene, graphic, explicit or racist comments prohibited

W N3 W
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10. Repetitive posts prohibited
11, False statements ar false information prohibited

E. Administrative Structure: any County authorized social media site will require the following:

F.

G.

Assigned administrator: this person will be responsible to see to it that the use of the social media site
adheres to this policy and all related County policies. The name of the site administrator must be filed
with a request for an authorized social media site.

Backup administrator: to prevent issues related to site administration during the absence of the site
administrator, all authorized sites must have a named hackup administrator also to be filed as part of
the request for an authorized site. It is the responsibility of the spansoring Department
Administrator/Supervisor/Manager to update this information should the authorized personnel change.

Approved content authors: sponsoring departments must authorize ali employee content authors for
their departmental social media site.

Notification to Administration and IT: The Administrative Coordinatar and Information Technology offices are to
be made aware of any and all Department-sponsored social media sites, to include the following information:

W

Site Address

Purpose of Site

Administrator of Site and Backup Administrator

Type of Communication, one-way, two-way moderated, open two-way

Required elements of a County-authorized social media page: technology permitting, all County-sanctioned
social media sites should contain the following information in a prominent place on the site:

S e i

County Department clearly identified

Comment policy

Stated purpose of page

Notification that violations of comment policy will result in blocking user
Disclaimer

Official contact for page

H. Prohibited content: The fallowing types of content are prohibited on County-sponscred social media sites:

1. Political opinions or endorsements, campaign ads or links to any such content
2. Content that may be considered offensive
3. Content not related to the stated purpose of the particular social media site

8. OPEN RECORDS

Open Records requirements are mandated by the State of Wisconsin. Each department utilizing a social media presence
is responsible to ensure compliance with all applicable open records laws. The following guidelines are intended to assist
departments in maintaining such compliance:

A.

It is recommended that County social media authors use only existing material from existing County web pages
or previously published documents.
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B. If reasonably possible all content exclusive to a department’s sacial media site should be captured and saved in
an archival copy.

C. Removal of content should be only if absolutely necessary and copies of all content removed from the site are to
be retained.
Do not use social media as medium for conducting business transactions or official government business

E. Technology permitting, itis recommended that a backup of the entire site be captured and retained on a regular
basis.

If you have questions as to applicability of open records law to specific content, or a particular use case, it is
recommended that you contact the Corporation Counsel prior to posting the information or utilizing social media.

9. PERSONAL USE OF SOCIAL MEDIA

Rusk County respects the rights of employees to use social media and does not discourage employees from self-
publishing, self-expression and public conversation and does not discriminate against employees who use these
mediums for personal interests and affiliations or other lawful purposes. Employees who have personal sacial
media/social networking sites should ensure these sites are personal in nature and be used to share personal opinions
or non-work-related information. The employee must maintain a distinction between sharing persanal and official
government views. In addition, employees should never use their Rusk County e- mail password or e-mail account in
conjunction with personal social media/social networking sites unless authorized to do so by the Department
Administrator for official Rusk County business. Employees are expected to follow the guidelines and policies set forth in
the Rusk County Personnel Handbook to provide a clear line between you as the individual and you as the employee of
Rusk County. If an employee identifies himself/herself as a Rusk County employee during their personal use of social
media, the empioyee shall clearly indicate that he/she is speaking on his/her own behalf and not on behaif of Rusk
County.

A. Employees are personally responsible for their commentary on all social media sites and can be held personally
liable for commentary that is considered defamatory, obscene, proprietary or libelous by any party.

B. Employees can he disciplined for any use of social media in a manner that viclates County policies, Information
posted on social media sites can be used by the County as evidence in disciplinary actions.

C. Employees are encouraged to be careful in their use of social media to avoid the appearance of using that media
in an official capacity.

D. Employees cannot post the name, trademark or fogo of the County, county-privileged information, including
copyrighted information or county-issued documents, or photographs of other employees, residents, vendors or
suppliers taken in their capacity as County employees.

E. Personal use of Social Media during the workday should be limited to breaks or incidental use as part of work
activities. Personal sacial media accounts and applications should not be housed on County technology unless
necessary for the employee’s work-related activities,

F. Personal social media platforms may be subject to legal discovery of record requests,

G. Employees are advised of Rusk County’s Employee Free Speech Policy and its applicability to Social Media use.

10. EMPLOYEE MONITORING

Employees have no expectation of privacy while using the County’s technology resources for any purpose, including
authorized social media, The County monitors all such use and may withdraw content deemed to be inappropriate,
outside the scope of an employee’s authority, or in violation of County policy as determine by the Department
Administrator/Manager/Supervisor and/or the Administrative Coordinator,

11.REPORTING VIOLATIONS

The County requests and strongly urges employees to report any violations or possible violations of this policy to their
Department Administrator/Supervisor/Manager and/or the Administrative Coordinator.
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12. DISCIPLINE FOR VIOLATIONS

The County will investigate and respond to all reports of violations of this policy. Violations may result in disciplinary
action, up to and including termination.

13. ACKNOWLEDGEMENT

By signing, employees acknowledge that they received, read, understand, and agree to comply with the County’s social
media policy and guidelines. Any questions regarding this policy should be directed to the Information Technology
Department and/or Administrative Coordinator.

14.RUSK COUNTY — EMPLOYEE FREE SPEECH POLICY

Rusk County employees, as public employees, have protection from retaliation for exercising certain First Amendment
rights.

County employees may be protected by the First Amendment only when the employee is speaking as a private citizen on
a matter of public concern and the employee’s interest in speaking freely outweighs the County’s interest, as an
emplovyer, in efficiently fulfilling its public services. If a County employee éngages in speech as part of their official job
duties, then that employee may not have First Amendment protections for that speech.

Speech is considered to regard a matter of public concern if it relates to a social, political, or community issue. Internal
workplace conflicts are generally not considered to be matters of public concern, even if the workplace is a public entity.
Consequently, most workplace complaints and grievances generally are not protected by the First Amendment. Whether
any particular speech is protected by the First Amendment is a fact specific analysis.

Any questions regarding whether speech is protected may be directed to Corporation Counsel.

Social Media: The analysis outiined above also applies to a County employee’s use of social media. As with other
communications, whether an employee’s use of social media is protected by the First Amendment depends on the
capacity of the employee and the content of the posts. If an employee makes social media posts In the course of his or
her employment, then the County has the right to control the message of those posts.

If a County employee posts on social media as a private citizen, the First Amendment may protect the employee from
County discipline if the posts are on a matter of public concern and the employee’s interest in speaking on the matter
outweighs the County's interest in efficiently fulfilling its public services. Iif a County employee, acting as a private citizen,
posts on social media regarding a County matter that is not of public concern, then the County may be able to discipline
the employee if the County has a rational basis for imposing the discipline.
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Budget Year: 2024 "/ Date: . - oo 0o1f92025 - . -:12/31/24
Budget Year to Unexpended
Account Number Name of Account Date {Over Budget)
100-41-54165-114 ANIMAL SHELT-ASSISTANT WAGES 0.00 .00 0.00
100-41-54165-115 ANIMAL SHELT-EX HELP-OVERTIME 37,520.00 39,469.87 {1,949.87)
100-41-54165-121 ANIMAL SHELT-MANAGER WAGES 54 174.00 53,322.52 851.48
100-41-54165-133 ANIMAL SHELT-LONGEVITY 0.00 0.00 0.00
100-41-54165-151 ANIMAL SHELT-SQCIAL SECURITY 7.015.00 6,782.94 232.06
100-41-54165-152 ANIMAL SHELT-RETIREMENT 3,738.00 3,679.22 58,78
100-41-54165-154 ANIMAL SHELT-HEALTH INSURANGE 15,630.00 15,592.90 3710
100-41-54165-156 ANIMAL SHELT-WORKMANS COMP 2,292.00 0.00 0 2,292.00
100-41-54165-158 ANIMAL SHELT-UNEMPLOY COMP 0.00 0.00 0.00
100-41-54165-159 ANIMAL SHELT-SECT 425 0.00 0.00 0.00
100-41-54165-216 ANIMAL SHELT-CONTRACTED SERV 2,500.00 400.68 2,099.32
100-41-54165-217 ANIMAL SHELT-STRAY PICKUP 0.00 0.00 0.00
100-41-54165-225 ANIMAL SHELT-TELEPHONE 2,250.00 2,173.86 76.14
100-41-54165-226 ANIMAL SHELT-INTERNET 0.00 0.00 0.00
100-41-54165-229 ANIMAL SHELT-UTILITIES 8,500.00 6,766.66 1,733.34
100-41-54165-240 ANIMAL SHELT-INS CLAIM 0.00 0.00 0.00
100-41-54165-248 ANIMAL SHELT-BUILDING MAINT. 2,500.00 796.71 1,703.29
100-41-54165-260 ANIMAL SHELT-RABIES CLINIC EXP 0.00 0.00 0.00
100-41-54165-311 ANIMAL SHELT-POSTAGE 100.00 199.67 {99.67)
100-41-54165-313 ANIMAL SHELT-DUPLICATING 250.00 589.48 {339.48)
100-41-54165-316 ANIMAL SHELT-RADIO ADS 0.00 0.00 0.00
100-41-54165-319 ANIMAL SHELT-OFFICE SUPPLIES £00.00 817.85 {17.85)
100-41-54165-324 ANIMAL SHELT-MEMBER/SUBSCRIPT 250.00 449.34 (199.34)
100-41-54165-339  |ANIMAL SHELT-TRAINING 1,000.00 55.00 945.00
100-41-54165-340 ANIMAL SHELT-EQUIP < $6,000 0.00 0.00 0.00
100-41-54165-341  [ANIMAL SHELT-MADDIES GRANT EXP 0.00 0.00 0.00
100-41-54165-343 ANIMAL SHELT-ANIMAL FOOD 2,500.00 602.68 1,897.32
100-41-54165-347 ANIMAL SHELT-AN SHTR SUPPLIES 2,500.00 1,095.47 1,404.53
100-41-54165-348 ANIMAL SHELT-ANIMAL SUPPLIES 6,000.00 5,388.83 (3,388.83)
100-41-54165-349 ANIMAL SHELT-CLEANING SUPPLI 100.00 136.80 (36.680)
100-41-54165-350 ANIMAL SHELT-AN EXP-REIMBURSED 0.00 0.00 0.00
100-41-54165-356 ANIMAL SHELT-AUTO MAINT GAS/O! 2.000.00 3,799.57 (1,799.57)
100-41-54165-357 ANIMAL SHELT-MAJOR AUTC REPAIR 0.00 0.00 0.00
100-41-54165-365  |ANIMAL SHELT-SPAY/NEUTER/REF 100.00 0.00 100.00
100-41-54165-391 ANIMAL SHELT-RADIO ADS-OLD # 0.00 0.00 0.00
100-41-54165-393 AN SHELT-TRANS TO HUMANE 0.00 0.00 0.00
100-41-54165-400 ANIMAL SHELT-COOKBOOK EXPENSE 0.00 0.00 0.00
100-41-54165-512  |ANIMAL SHELT-INSURANGE 700.00 427.22 272.78
100-41-54165-700 ANIMAL SHELT-FUND RAISER EXP 0.00 0.00 0.00
100-41-54165-810 ANIMAL SHELT-TRUGK 0.00 0.00 0.00
100-41-54165-811 ANIMAL SHELT-COMPUTER 0.00 0.00 0.00
100-41-54165-820 ANIMAL SHELT-BUILDING EXPANS 0.00 0.00 0.00
100-41-54165-920 AN SHELT-TRANS TO GIFT FUND 0.00 0.00 0.00
100-41-54165-930 AN SHLTR-MAINTENANCE TRANSF 7,000.00 0.00 7.,000.00
100-41-54165-931 AN SHLTR-INDIRECT COSTS 0.00 0.00 0.00
100-41-54165-992 AS-PYFUNDS AVAIL-TRUCK 0.00 0.00 0.00
100-41-54165-895 AS-PYFUNDS AVAIL-COMPUTERIDOGS 0.00 0.00 0.00
100-41-54166-346 AS-FUND RAISER-HEATHER EXPENSE 0.00 0.00 0.00
100-41-54166-592 AS-FND RAIS/HTHR-PY AVAILABLE 0.00 0.00 0.00




Budget Year to Unexpended

Account Number Name of Account Date {Over Budget)
100-41-54167-000 AS-GIFT/DONATION FUND 0.00 0.00 6.G0
100-41-54167-992 AIS-GIFT/DONAT-PY FUNDS AVAILB 0.00 0.00 0.00

Total Expenditures 159,419.00 146,547.07 12,871.93
100-41-44601-000 ~ JANIMAL SHELT-KENNEL PERMIT 0.00 100.00 (100.00)
100-41-46517-000 ANIMAL SHELT-RABIES CLINIC REV 0.00 0.00 0.00
100-41-46527-000 ANIMAL SHELT-RABIES TEST RECPS 0.00 0.00 0.00
100-41-46580-000 ANIMAL SHELT-RECEIPTS 10,000.00 15,686.48 (5,686.48)
100-41-47340-000 ANIMAL SHELT-CITY SHARE 59,758.00 0.00 59,758.00
100-41-47340-100 ANIM SHELT-TRANSPORTATION FUND 0.00 0.00 0.00
100-41-47380-000 AN SHELT-CHIPP CO REIMB 0.00 0.00 G.00
100-41-48301-000 ANIMAL. SHELT-SALE OF EQUIP 0.00 0.00 0.00
100-41-48420-000 ANIMAL SHELT-INS CLAIMS 0.00 0.00 0.00
100-41-48421-000 ANIMAL SHELT-WC INS CLAIMS 0.00 0.00 0.00
100-41-48501-000 AN SHELT-REIMB FOR TRANSFERS 0.00 0.00 0.00
100-41-48500-000 ANIMAL SHELTER-DONATIONS 0.00 24, 898.70 {24,898.70)
100-41-48502-000 AN SHELT-MADDIE'S FUND GRANT 0.00 0.00 0.00
100-41-48550-000 ANIMAL SHELT-FUND RAISER 0.00 0.00 0.00
100-41-48555-000 AS-FUND RAIS.HEATHER FUND 0.00 0.00 0.00
100-41-48560-000 ANML. SHELT/COOKBOOKS 0.00 0.00 0.00
100-41-48565-000 ANIMAL SHELT-GIFT FUND 0.00 0.00 0.00
100-41-48570-000 A/SHELT-BLDG PROJ DONATIONS 0.00 0.00 0.00
100-41-48900-000 ANIMAL SHELT-ENGRAVED TAG REV 25.00 0.00 25.00
100-41-48901-000 ANIMAL SHELT-BAMBOO PET TOYS 0.00 0.00 0.00
100-41-49200-000 ANIMAL SHELT-TRANS GIFT FUND 0.00 880.22 (880.22)
100-41-49210-000 ANIMAL SHELTER-TRANS FRM EQUIP 0.00 0.00 0.00
100-41-49280-000 ANIMAL SHELT-TRANS/DOG TAXES 23,415.00 0.00 23,415.00
100-41-49990-000 AN SHLTR-PY OPER FUNDS BUDGETD 0.00 0.00 0.00
100-41-49999-000 ANIM SHELT-PY AVAIL-TRUCK 0.00 0.00 0.00
100-41-49990-100  |AS-FUND RAISIDONAT PY BUDGETED 0.00 000} 0.00
100-41-49990-200 AS-FD RAISRIHTHR-PY BUDGETED 0.00 0.00 0.00
100-41-49990-500 AIS-PY COMP FUNDS BUDGETED 0.00 0.00 0.00
100-41-49959-000 ANIM SHELT-PY AVAIL-TRUCK 0.00 0.00 0.00
100-41-49999-100 AS-GIFT/DONAT-PY AVAILABLE 0.00 0.00 0.00
100-41-49099-200 AS-FD RASR/HTHR PY AVAILABLE 0.00 0.00 0.00
100-41-49999-500 AIS-PYFUNDS AVAIL-COMPUTER 0.00 0.00 0.00

Total Revenues 93,198.00 41,565.40 51,632.60

LEVY 66,221.00 104,981.67 (38,760.67)

40% Due from City 41,992.67 '

Percent of Budget Left YTD -59%




Budget Year to Unexpended

Account Number Name of Account Date {Over Budget)
100-94-54163-313 A/S BLDG PROJ-COPY COSTS 0.00 0.00 0.00
100-94-54163-340 AS-PETSMART-EQUIP < $5,000 0.00 0.00 0.00
100-94-54163-341 AS-PETSMART-TAG EXP 0.00 0.00 0.00
100-94-54163-342 AS-PETSMART-CAGES 0.00 0.00 0.00
100-94-54163-385 A/S BUILDING-FUND RAISER EXP 0.00 0.00 0.00
100-94-54163-810 A/S-BUILDING EXPENSE 0.00 6,499.91 (6,499.91)
100-94-54163-910 AIS-TRANSF TO AN SHELTER TRUCK 0.00 0.00 6.00
100-94-54163-911 AIS-TRANSF TO CAPITAL PROJECTS 90,943.00 0.00 90,943.00

Total Expendltures 90,843.00 6,499.91 84,443.09
100-84-47310-000 AIS BUILDING FUND - CITY REIMB 0.00 0.00 0.00
100-94-48101-000 AJS BLDG FUND - INTEREST 50.00 373.86 (323.86)
100-94-48570-000 A/S BUILDING-BLDG PROJ DONAT 81,000.00 7,610.00 73,390.00
100-84-48500-000 AS-PETSMART GRANT 0.00 0.00 0.00
100-94-48900-000 A/S BLDG-FRIENDS OF A/S FUNDS 0.00 0.00 0.00
100-94-49210-000 AIS BLDG FUND-TRANS FROM ENDOW 0.00 0.00 0.00
100-94-49990-000 AIS BLDG PROJ-PR YR FUNDS 9,893.00 0.00 9,893.00
100-94-49100-000 AIS BLDG-TRANS FROM DEBT SERY 0.00 0.00 0.00

Total Revenues 90,943.00 7.983.86 82,859.14

LEVY 0.00 ¢.00 0.00

Percent of Budget Left YTD #DIv/ol

12-31-2023 fund balance 15,981.72




: Budget Year to Unexpended
Account Number Name of Account Date {Over Budget)
100-98-54166-365 AS-FUND RAISER HEATHER EXPENSE 12,000.00 19,791.11 {7,791.11)
100-98-54166-892 AS- FND RSR/HTHR PY AVAILABLE . 0.00 0.00 0.00
Total Expenditures 12,000.00 19,791.11 {7,791.11)
100-98-48500-000 AS-SPAY/NEUTER DONATIONS 9,600.00 21,201.00 (11,701.00)
100-98-48555-000 AS-HEATHER FUND ALUM CANS 1,500.00 2,875.00 (1,375.00)
100-98-49990-000 AS-FD RAISRHTHR- PY BUDGET 1,000.00 0.00 1,000.00
100-98-49899-000 AS-FD RASR/HTHR PY AVAILABLE 0.00 0.00 0.00
Total Revenues 12,000.00 24,076.00 (12,076.00)
LEVY 0.00 0.00 0.00
Percent of Budget Left YTD #DIV/O!

12-31-2023 fund balance

30,168.88




Budget Year: 2024 !

Budget Year to Unexpended
Account Number Name of Account Date {Over Budget)
100-99-54167-216 AS GIFT/DONATION BANK FEES 90.00 211.09 (121.09)
100-99-54167-700 AS GIFT/DONATION EXPENSES 0.00 0.00 0.00
100-99-54167-810 AS GIFT/DONATION EXPENSES 0.00 0.00 0.00
100-99-54167-910 AS-GIFT-TRANS TO CAPITAL PROJ 50,000.C0 0.00 50,000.00
100-98-54167-920  |AS-GIFT-TRANS TO ENDOWMENT 0.00 0.00 0.00
100-99-54167-990 AS-GIFT-TRANS TO AN SHELTER 0.00 880.22 {880.22)
100-99-54167-992 AS-GIFT/DONATION-PY FUNDS AVAL 0.00 0.00 0.00
Tota! Expenditures 50,090.00 1,091.31 48,998.69
100-99-48565-000 ANIM SHELT-GIFT FUND 0.00 3,467.50 {3,467.50)
100-99-49210-000 AIS GIFT FUND-TRANS FROM A/S 0.00 0.00 0.00
100-99-49990-000 AS-GIFT FUND- PY BUDGETED 50,090.00 0.00 50,090.00
100-99-45999-000 AS-GIFT DONAT PY AVAILABLE 0.00 0.00 0.00
Total Revenues ' 50,090.00 3,467.50 46,622.50
LEVY 0.00 0.00 0.00
Percent of Budget Left YTD #DIV/O!

12-31-2023 fund balance

§2,519.63




BLPLY'L ‘S[EjC), puely

dNS WWINY-LT3HS TYININY - 8YE-S9Lvs-i9-001 EL'ELr $20ZI8LILL YINGANQD (1) SINISDVA LvD (08) Z9LLLBSZ0B $I1L307
SIILTHEN-LIZHS TYIINY 622-59L¥5-L1-001 86702 PTOZEOZL  S6V06 STUHD NTHLW 1426946 LL00-ES LOOY T/ 0MEL-YEBTIOL 956566706 ADHING 130X
SNOHIRTZL-LTIHS WAINY $Z2-55LP5-L1-001  10'89 $20Z/H0/ZL  298E00LG,SOHHD ATHLN L0000-LZFSLZESS LOOV ¥230-§ ADN LBE8RE001LS SSTITHIM NOZINAA
aMS TWWINV-LIIHS TYININY  8PE-SOL+S-H-00L £6'99¢ PZOZ/0ZL 5 {2) NILOZWYIZS (L) 10HOOTY (1) 1D woad {1) 10Svoad (1) 00021009482 ONI X1danS AWYNIYILIA LSamain
HIHLYIH HISHY ANNA-SY $92-98176-86-00L Q004 ¥20ZILLIZL HIHONOA AVdS LvD (1) 98262 TYLIGSOH TYWINY LIAAQY
USHIVIH WAESHE ONN-SY §05-891¥5-85-001 00°S02 YZOZ/OLZL 3N 1vD (2} HIHINOA YILNGEN 90 (U} JRHONOA AVdS 1vD (L) BEL6L TYLIGSOH TYWINY LEAAY]
4MS WKINY-LT3IHS TYININY - 8PE-$9L¥S-Lr00L 817202 TOZIENZ L 100Y 11101 (5) NOLLOYHLIXT H1OCL I1diiS (L) NOILYQ3s (1) 0ESiY DINID AEYNIZILIA HLINSAQY
dNS TYAINY-UTIHS TYWINY  8PE-68L+S-L1-00L 00708 $ZOZ/9TILL SOLOISLLNY HIWHOMIT WYXE dF3H8 $ZOTIZLE DINMD AHYNIRIALIA TIINIOD
3L PUE JUA0ITY D) WNOWY SOI0AL] I8N 812 3210AU] uonduossq JOGUNMN S2[0AUL BUWBN JOPUSA

SEOZ/R0/L0FZ0Z/ZLIZ] = Q18P PAleaIy HEIa0 3310Ak)
Auauisnipe 6601, {<>} = uonduosagyiuodey]
WCPOL L b PO LA WO L 600 L L EPO0 L L 00 L = JUNDSYE D HEIa( SojoAl|
"PSPN[oU| SEDI0AU] PlEduUn PUR ey
'PAPNIBU| 0§ BAOQE SI210} U3m S3DI0AL|
“Hodel 1|eq
BUSILID HodeY

WVZLiLL STGT ‘60 ver SZOZ/8/L-0Z0Z/ 1/ *Sa1ep yoday
| abey SR (04007 [BWIUY ~ Lodey eaciddy Wawked MSNY 40 ALNNOD




0pNY Wol,

JEUD 83IA ~ UOSUBH WS

e HBUD = HEtPBp, G,

{shuswsers pleo Buiseynind pue seojoau] jo 1SI| paydelle sy aroidde pue pamoadl aael ‘sepiwiies paulisispun oyl ‘oM

2] PUE JUNCHIY 1 UROWY SSI0AU] 18N BIBG 8910AU]| uogdunsac JOUINN @0AU SLUEN JOPUBA

WYZLILL 5202 ‘80 uer SE0Z/8/1-020Z/ /1 1sojep Hodey
z @bed HOWLIOD JONUOD [y - Lodey [eaciddy jbauiiag HENH 40 ALNNOD




